
Seminar 2026 GOALS 
• $300,000 Unit Club 
• 30 Star Consultants 
• 75 Unit Members 
• 2 NEW Red Jackets 

QUARTER IV:  Mar. 15, 2026  -   June 15, 2026 

Becky Harris 

Monica Olsen 

Dee Lehner 

Angela Thompson 

Lindy Cannady 

Roxie Inman 

Debbie Sanford 

Tonya Hansen 

Lisa Davis 

Jodene Bardwell 

Danette Bartlett 

Julia Beardsley 

Sylvia Christiansen 

Alma Walker 

Sue Grove 

Veronica Litterer 

Jill Thorson 

Cathy Sprau 

Those who placed a w/s order in  
MARCH 
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Teresa Penning 
Susan Kaiser 
Dee Lehner 

Lori Singewald 
 
 
 
 
 
 

Jill Thorson 
Angela Thompson 
Elizabeth Gretillat 
Michele Wanner 

Amie Crooks 
Cathy Sprau 
Sheila Chose 

Ginger Trulson 
Sue Skjeveland 

Becky Juhl 

Celebra ng You in April! 

NEW! Hop to the Top 10  
My Shop Challenge 

April 1–30, 2026 
 
 

Who’s ready to Hop into April with our new My Shop 
Challenge? This challenge has the same 
qualifications as the March to the Top 10 My Shop 
Challenge, so if you did not earn your jacket in 
March, you have another chance!  



Four Months Achieved 
= Standing  

recognition at Seminar 
2026.  

 
 

Dee Lehner 
On target for 4 month challenge 

Becky Harris 
On target for 4 month challenge 

Monica Olsen 
On target for 4 month challenge 

Jan. 1 – June 30, 
2026 

$600 w.s.  
Each month 

 

Achieve  
4, 5 and 6 

months 
consistency 

 You don’t need perfection — you need presence. 
 You don’t need hours — you need intention. 
 You don’t need a huge audience — you need consistency. 
 
Why Consistent Posting Matters in April 
1. You Stay Top‑of‑Mind 

• Spring brings new routines, new needs, and new buying habits. 
• Regular posts keep your name, your expertise, and your products in front of your audience. 
• When someone needs skincare, a Mother’s Day gift, or a fresh opportunity, you are the first person they think of. 

 
2. You Build Trust and Credibility 

• Consistency signals professionalism and reliability. 
• When your audience sees you show up day after day, they believe you’ll show up for them as a consultant or leader. 
• It shows your business is active, thriving, and worth engaging with. 

 
3. You Strengthen Your Personal Brand 

• April is a great month to highlight renewal, self‑care, confidence, and fresh starts. 
• Posting regularly lets you showcase your personality, values, and Mary Kay story. 
• Over time, your audience begins to associate you with beauty, empowerment, and service—exactly what attracts your 

ideal customers and future team members. 
 
4. You Create More Engagement Opportunities 

• The more you post, the more chances people have to comment, like, share, or message you. 
• Engagement boosts your visibility in the algorithm, helping your content reach more people organically. 
• Small interactions often lead to big business—DMs, orders, bookings, and team conversations. 

April Mindset  —  and Your Social Media Presence 



Mary Kay is a TOP Direct Selling Color Cosmetics Brand and Direct Selling 
Beauty and Personal Care Brand in the United States.  With 60+ years of proven 
success, Mary Kay continues to be a leader in the skin care and color cosmetics 

industry.  
Congratulations on your smart business decision!!! 

 

Danette Bartlett 
Recruiter: Dixie Gilbertson 

Welcome New 
Consultant 

April is Your Awakening Month 
 

April brings a clean slate, a lighter 
spirit, and a reminder that growth 
happens when you show up with 

intention.  

This month, choose simple actions, 
steady belief, and a heart open to new 

possibilities.  

You are capable of more than you’ve 
imagined, and April is ready to prove it. 

Bloom boldly.  
Shine consistently.  
Lead with purpose. 

 

Julia Beardsley 
Recruiter: Dixie Gilbertson 

Welcome New 
Consultant 

 

Jane Juenger 
Recruiter: Dixie Gilbertson 

Welcome New 
Consultant 

 

Cindy Herrera 
Recruiter: Dee Lehner 

Welcome New 
Consultant 



Pace‑Setter. Trailblazer. Star Achiever.  
Dixie Gilbertson 

You’ve Set the Pace!  
*You have set the standard for consistency and excellence by achieving Star 

Consultant status this 1st & 2nd and now 3rd Quarter!  
Your dedication, drive, and commitment to growth are lighting the way for others to 

follow. Keep shining—1 quarter to go! 

Dixie Gilbertson 
Sapphire 

 
 

 
Your Name Here 

4th Quarter 
 

Choose your prize  
Make your plan 

And put your plan into action 
And… 

YOU’RE A STAR! 

Quarter III 
Dec. 16, 2025  -   
Mar. 15, 2026 

Check out the full 4th 
quarter prize poster on 

InTouch 
 

Boost your STAR Prize 
by earning 600 

additional program 
credits for every 

qualified new personal 
team member you 

welcome this contest 
period. 

Aim for the Moon… 
and celebrate every 
moment you land 

among the STARS. 



24 Qualified Team Members 
*Qualified:  $600 w/s order 

 2026 QUEEN'S COURT OF  
SHARING 

Choice of one 

2026 QUEEN'S COURT OF  
PERSONAL SALES 

Choice of one 

Sell just $930 per week 
$1875 w/s per month =  

$22,500 w/s or $45,000 Retail 

2025 QUEEN'S COURT OF  
PERSONAL SALES 
TOP 10 YTD 

Name 
Dee Lehner 
Debbie Sanford 
Cathy Sprau 
Lori Bertram 
Becky Harris 
Monica Olsen 
Angela Thompson 
Jill Thorson 
Lori Singewald 
Karla Knudtson 

YTD Contest Credit 
$11,944.00 
$5,879.50 
$4,392.00 
$3,468.00 
$3,410.00 
$3,205.00 
$3,156.00 
$2,961.50 
$2,944.00 
$2,889.00 

Seminar 2025 
Dee Lehner Debbie Sanford Cathy Sprau Lori Bertram  Becky Harris 

Court of Sales  
(Retail value of wholesale orders) 

Mary Kay   $45,000 
NSD Court   $20,000 
Unit Court   $16,000 
 

Court of Recruiting  
(Qualified $600) 

Mary Kay   24 
NSD Court   12 
Unit Court   8 
 













April Goals:  
$10,000 w/s and  

5 new team members  
Our year long goals:  
$300,000 Unit Club  

2 New Directors 

UNIT GOALS 

OUR 2026 GOAL IS TO 
REACH CIRCLE OF  

ACHIEVEMENT 

This year’s unit goal: 
$300,000 retail/ 

$150,000 wholesale 
 
 

$300,000 

$250,000              

$200,000 

$150,000   

$100,000    

$75,000    

$50,000 

2025 YTD 

$139,486 
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APRIL AWAKENING 
 
Hello Beautiful Consultants, 
 
April has arrived, and with it comes a fresh wave of possibility. This is the month 
when everything begins to bloom—and your business can, too. There’s something 
powerful about this season: it reminds us that growth is always possible when we 
nurture what matters. 
 
As your Director, I want you to know how proud I am of the heart, resilience, and 
creativity you bring to your Mary Kay journey. Whether you’re building momentum, 
restarting after a pause, or stepping into new goals, April is your invitation to rise with 
confidence 
 
This Month’s Theme: “Awaken Your Potential” 
Just like the world around us, your business can flourish with a little sunlight, 
intention, and consistent care. Here are three simple habits to help you awaken your 
potential this month: 
♦ Reconnect – Reach out to past customers and new faces. People love a spring 

refresh. 
♦ Recommit – Choose one business habit to strengthen—follow‑up, booking, or 

sharing the opportunity. 
♦ Reignite – Let your enthusiasm show. Your energy is magnetic and inspires 

others to say yes. 
 
April Is a Fresh Start 
No matter how the first three months felt, April gives you a clean page. You get to 
decide what this month becomes. You get to choose your pace, your goals, and your 
attitude. And I’m here to support you every step of the way. 
 
Believe in Your Bloom 
You are capable of more than you realize. 
You are worthy of success. 
You are strong, creative, and full of potential. 
 
Let this be the month you trust your gifts, take bold steps, and allow yourself to grow 
in ways that surprise you. I’m cheering for you, celebrating you, and believing in the 
beautiful things you’re building. 
 
Let’s make April a month of awakening, action, and abundant joy. 
With belief in you, 

Dixi  



Address Correction Requested 

Dixie Gilbertson, Sales Director 
Mary Kay Cosmetics 
2401 11th Ave SW  
Austin, MN  55912-1353 
Phone: 507-437-7481 business 
Cell:  507-261-3885 
dixiegilbertson@gmail.com  


